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摘要 
I 
摘要 
随着无线通讯网络技术、云计算技术、物联网的发展，以及智能终端设备的
普及，“互联网+”带来了不同行业的颠覆性变革，旅游业首当其冲。“互联网+
旅游”改变了旅游业上、中、下游各个主体的经营管理与运作方式。对景区而言，
这既有旅游发展的机遇，也带来了各种挑战。而通过智慧景区建设，打造现代旅
游的全方位服务系统，以满足游客个性化需求，成为景区实现可持续发展的首选。
如何加快智慧景区建设成为旅游课题研究的重点和热点。 
在看到旅游业智慧化发展趋势后，武夷山景区也快速响应，争取了南平市政
府、武夷山市政府的支持，加快探索景区智慧化建设。但是，武夷山景区智慧化
建设中也面临着诸多问题。这些问题的解决，有赖于景区管理部门从游客视角找
出可改善的空间，通过构建一套科学合理的景区智慧化建设效果评价指标体系成
为关键。然而，从现有文献研究成果看，景区智慧化建设相关研究更多是针对内
涵、作用、发展现状、信息技术应用等定性研究，且研究视角基本以景区管理者
为主。从游客体验感知视角，针对景区实际情况构建智慧化建设效果评价指标体
系研究较少，无法满足不同景区的需求。基于此，本研究在总结现有研究成果基
础上，从游客视角出发，构建一套武夷山景区智慧化建设效果评价指标体系，并
进行实证分析，从而为其提供可借鉴的研究成果。 
通过研究，得出以下结论： 
（一）评价结果显示，游客对武夷山景区智慧化建设效果的总体感知是“一
般”的水平，说明了其智慧化建设仍有很大的提升空间，需要在诸多项目上下狠
功夫，加强改进。 
（二）评价结果显示，进一步从指标权重看，景区智慧管理、景区智慧交通
与游览、旅游安全救助智能化相对较为重要，基础设施建设、景区智慧支付其次，
而景区智慧便民服务排序最后。而从这些指标具体的评价得分看，武夷山在智慧
化建设重要项目的建设上，没有达到游客所想感知与体验的最佳效果；在次要建
设项目上，建设效果则明显较好；而在重要性程度排序较靠后的智慧便民服务方
面，武夷山重视度明显不足，建设效果较差。 
 
关键词：武夷山景区；景区智慧化建设；效果评价；模糊评价法 
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Abstract 
II 
Abstract 
As the wireless network technology, cloud computing technology, the 
development of the Internet of things, and the popularity of intelligent terminal 
equipment, "Internet +" disruptive change brings about different industries, tourism 
first. "Internet + tourism" changed on the tourism of the middle and lower reaches the 
main mode of operation and management and operation. For the scenic area, it has 
both the opportunity of tourism development, also brought challenges. By wisdom 
scenic area construction, make full service system of modern tourism, in order to meet 
the individual needs of tourists, to become the first selection of the scenic area 
sustainable development. How to accelerate the construction of wisdom scenic spot 
become the focus of tourism research and hot spots.  
After see wisdom change trend of development of tourism, Wuyi mountain 
scenic spot also fast response, strive for the support of nipping city government, 
Wuyishan city government, and speed up the exploration scenic area construction of 
wisdom. However, Wuyi mountain scenic area is faced with many problems in the 
construction of wisdom. The solution of these problems depends on the scenic area 
management department to find out from the perspective of tourists can improve 
space, by building a set of scientific and reasonable scenic wisdom construction effect 
evaluation index system become the key. Construction related research more wisdom 
is in view of the connotation, function and development present situation, the 
information technology application of qualitative research, such as basic is given 
priority to with the scenic area management and research perspectives. From the 
perspective of tourist experience perception, in view of the actual situation to build 
wisdom, building effect evaluation index system study is less, can't meet the needs of 
different scenic spot. Based on this, on the basis of summarizing the existing research 
results, this study from the perspective of tourists, build a set of Wuyi mountain scenic 
spot wisdom construction effect evaluation index system, and carry on the empirical 
analysis, which provide lessons for the research.  
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III 
Through the study, the following conclusions: 
1.Evaluation result shows that tourists to the Wuyi mountain scenic spot of 
intelligence construction effect overall level of awareness is "general", illustrates its 
wisdom construction still has great room to improve, need in many projects and 
malicious kung fu, strengthen the improvement.  
2.Evaluation results show that further from the index weight, the scenic area 
management, scenic spot wisdom intelligent traffic and sightseeing, tourism safety 
rescue relatively important, infrastructure construction, the scenic spot wisdom pay 
second, and finally the scenic wisdom convenient service order. And from these 
indicators specific evaluation score, Wuyi mountain on the construction of important 
project for the construction of the wisdom, don't meet think perception and experience 
the best effect; On the secondary construction project, the construction effect is 
obvious; And degree of importance in sorting on the wisdom of convenient services, 
Wuyi value degree, poor construction effect.  
 
Keywords：Wuyi mountain scenic area; Scenic Intellectualization; Construction of 
Performance Evaluation; Fuzzy Evaluation Method 
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